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Don't be Cagey with Your Tweets: the UK and US Regulators' Approach to 
Transparency of Paid Promotions vía Twitter 131 
Celcbritics nced to apprcciatc thc marketing powcr that they yield through bcing a rcspccted Twittcr 
user in tcrms ofthe revenue and goodwill that interactions via such microblogs can gcneratc. Howevcr, 
there are risks associatcd with "covertly" cndorsing products in rcturn for paymcnt, and this is an arca 
which across various jurisdictions is incrcasingly bccoming subjcct to more stringent regulation. The 
latest regulatory body to issuc new stringent guidancc in this area is the Federal Trade Commission 
(FTC). This article willlook at thc contrasting requircments betwcen the United States and the Unitcd 
Kingdom and eonsidcr what this may mean for celebrities looking to cxploit their global brand power. 

Mobile Broadcasting: Legal and Technicallssues Relevant to Media and 
Telecommunication 135 
Broadcasting used to be only accessible through home telcvision. Now, with thc dcvelopment of 
technology, thc eonsumcr has access to the contents ofbroadcasting anywhcre. Thus the situation has 
bcen resolved by the developmcnt ofmobile telcvision. Mobile television is in its initial stage of 
devclopment; as a rcsult rcgulatory measures are required to regulate the teehnology. 

Biometrics: Recent Developments in Norwegian Practice 140 
Cases in the field ofbiometrics are not common in Norway. Ncvcrthcless, with the widcspread use of 
this tcchnology, therc ha ve bccn a handful of biomctric privacy cases in which data protcction law has 
bcen applied and discussed. Thc Norwegian data protcction authority's attitude towards the use of 
biomctric technologies has slightly changcd since 2006, from strict and careful proportionality 
assessments, to having a more open attitudc to biometric systems that are used solely for authentication 
purposes. This short articlc will prcsent a fcw cases whcre data protection rcgulations havc becn applicd 
to the use of biomctrics and thc major opinions expressed. 

The UK Draft Defamation Bill: Will it Actually Address Libel in the Online 
World? 142 
Libe! on thc Wcb has bcen a talking point sincc thc Web's inccption as it is a medium that has bcen so 
drastically diffcrent from oftlinc publication mcdiums for which the Defamation Act was developed. 
To this end, thc Draft Dcfamation Bill has been developed as a mcans ofaddressing thc issucs raiscd; 
howcvcr, the Wcb has cvolvcd to thc Web 2.0 environment, one driven by the likes ofTwittcr. This 
article explores the application ofthe Bill in this environmcnt to establish the cxtent to which ifat all it 
is fit for purpose. 

Binding Corporate Rules for Data Processors: A Solid First Step towards 
Self-Regulation? 149 
In response to incrcased demands to facilitate international data transfcrs within large data processor 
organisations (such as outsourcing and cloud computing scrvice providers) thc EU reccntly introduced 
binding corporate rules for data processors. This articlc discusses the main fcaturcs ofthc ncw rules, 
taking into account the latcst guidancc from thc Article 29 Data Protection Working Party, and to what 
cxtent they are likcly to livc up to their expcctations. 
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Don't Say it with AdWords: Interjlora Jnc v Marks & Spencer Pie 152 
This article examines the High Court decision in lnterjlora !nc v Marks & Spencer Plc on whethcr the 
defendant had infringcd the applicant's trade marks by registering " lnterflora" (and variations) as Google 
AdWords. lt reviews the background to the case, including the effect of Google 's policy change, and 
considers whether the adverse effect on the origin funetions of the marks was sufficient for a finding of 
inrringement. The article also notes how the use oftrade marks as keywords could fa!! within the purview 
of comparativc advertising. In the latest but perhaps not final round ofthe ongoing spat between Interflora 
and Marks & Spencer (M&S), Mr Justice Amold has ruled that the use by M&S of "lnterflora" and 
variations as keywords on the Google AdWords refereneing service inrringed lnterflora 's trade marks 
undcr art.S(l)(a) ofthe Trade Marks Directive (891104) and art.9(1)(a) ofthe Community Trade Mark 
Regulation (207/2099). In the opinion of Arnold J., a significan! proportion ofcustomers who searched 
for "interflora" and the other signs, and then clicked on M&S's advertisements that were displayed in 
response to those scarches, were Ied to believe, incorrectly, lhat M&S 's flower dclivery service was part 
ofthe lnterflora network. Therefore the use ofthe signs by M&S hadan advcrse effcct on the origin 
function of the trade marks. 

Regulatory Convergence: Reflections from Nigeria 156 
The new draft ICT pol icy which was adopted by the Government of the Federal Republic ofNigeria in 
October 2012 sought, in ter alia, to reflect communications convergence. This is a laudable step towards 
achieving a longstanding policy objective ofthe Govemment. lt provides for communications convcrgence 
by prcscribing regulatory convergence, but there are, howevcr, a number of issues arising from this 
policy paper. First, it is questionable whether post ought to be schedulcd for inclusion in the converged 
regulator. Secondly, there appear to be three blind spots with regard to the ICT policy. These perta in to 
the question of independence, the question of ownership and thc issuc of data protcction. Final! y, it is 
argued that the new ICT policy rcpresented a missed opportunity to address the problem ofinter-agency 
bickering over the siting of masts and base stations in the country. 
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